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Abstract 
Public relations (PR) practitioners’ and journalists’ professional views and 
attitudes toward each other have been a subject of academic inquiry during the 
past decades; however, much of this research has focused on Europe and North 
America. In other regions of the world, for example in Latin America, historical 
developments and social understandings have led to slightly different 
conceptualizations of PR and journalism. Using Chile as a case study, this paper 
reports the results of an examination of Chilean journalists’ and PR 
practitioners’ professional conceptions. While both groups tend to have 
somewhat similar views of media relations and see themselves as part of the 
same profession, there are also important differences which are most likely 
based on professional socialization processes rather than educational 
backgrounds or sociodemographic and work related variables. Implications for 
contextually grounded approaches to the study of PR and journalism are 
highlighted. 
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1. Introduction 
Recent decades have seen rapid changes in the fields of journalism and public relations, 
driven by technological, economic and political developments. As a result, the lines between 
journalism and PR are becoming increasingly blurred, a process that some scholars see as 
negatively impacting the work of both fields, with severe ethical consequences of the 
communication field as a whole (Deuze, 2001, 2005; Ferrari, 2009; Salter, 2005). However, 
past research has shown the significance of the relationship between public relations 
practitioners and journalists in the news production process, since they work together from 
different perspectives to set, frame and build the public agenda (Gandy, 1982; Sallot and 
Johnson, 2006; Shoemaker and Reese, 1996; Sriramesh and Vercic, 2009).  
On the one hand, a tremendous growth of PR consultancies has led to a growing 
number of practitioners using the media to gain the public’s trust, influencing the formation 
of opinions and the decision making process (Shin and Cameron, 2005). One the other hand, 
although news media workers try to maintain their autonomy in the news selection process, 
the drop in the number of journalists, as well as increased pressures to expand productivity 
while taking on different tasks for the same pay, have developed a growing reliance on news 
sources coming from PR (Davis, 2003; Gandy, 1982; Lewis, Williams and Franklin, 2008; 
Manning, 2008; Santander, 2010). Research suggests that between 25 and 80 per cent of 
news content is influenced by public relations practitioners (Cameron, Sallot, and Curtin, 
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1997; Curtin and Rhodenbaugh, 2001; Gronemeyer, 2002; Morton and Warren, 1992). 
Moreover, the lack of job opportunities in journalism and the increase in – and demand for – 
university programs associated with communication worldwide have led to more journalists 
looking for work in public relations, as these jobs tend to pay better, are more stable, and 
better complement a personal and family life (Becker and Lowrey, 2000; Mellado et al, 2010; 
Willnat and Weaver, 2006).  
The blurring of the division between journalism and public relations around the world 
has raised questions among scholars about the ways in which both professional groups 
subjectively evaluate each other, and how they differ in terms of professional attitudes and 
beliefs. So far, research in this area has arrived at sometimes contradictory conclusions. 
While several studies indicate that both groups perceive antagonist goals, incompatible values 
and different ethics (Aronoff, 1975; Belz, Talbott and Starck, 1989; Cameron, Sallot and 
Curtin, 1997), some research shows that journalists have a more negative opinion of public 
relations than the converse (Shin and Cameron, 2004; Stegall and Sanders, 1986). Yet, other 
studies have found that both groups share similar values, and that differences are not 
fundamental (Curtin, 1999; Neijens and Smit, 2006; Shaw and White, 2004). 
As with much of communication research in general, however, a clear focus in 
research on the relationship between journalists and PR practitioners has been on North 
American and Europe. Thus, our knowledge about the extent to which these issues may exist 
in other cultural contexts is limited. In light of past foci, it is important to broaden the focus 
to non Western contexts if we are to arrive at a more universal and holistic picture of the 
debates relating to PR and journalism. Little is known, for example, about the relationship in 
Latin America, a part of the world that has experienced immense economic growth in recent 
years and where the field of public relations has had an important growth (Ferrari, 2009). 
Against this background, this paper examines the relationship between journalists and PR 
practitioners, using Chile as a case study. In particular, we explore variation in the self 
perceptions of journalists and PR practitioners, interested in the extent to which both types of 
communicators share similar professional identities, and how they evaluate their relationship. 
Second, the paper attempts to determine the ways in which an educational background in 
journalism may or may not influence both groups’ views of their professional identities. 
 
2. Public relations and journalism in Latin America 
Many Latin American scholars have recognized the lack of distinction that has been made 
between the professions that coexist within the field of public communication, as well as the 
distorted assimilation made from foreign models (Beltrán, 1976; Marques de Melo, 1988). In 
fact, the educational and professional context of most developed countries differs from the 
hybrids and mixtures with which Latin America has historically faced the education and 
practice of journalism and public relations, where, despite the existence of university 
journalism and public relations programs as separate majors, a large percentage of those who 
today work in public relations have studied journalism at university (Aguirre, 1998; 
Benassini, 1999; Mellado et al, 2010; Canelón, 2005; Sant’Anna, 2005). 
 Their interdependence not only in the news making process, but also in the way they 
were taught and trained, gives more importance to the question of how Latin American 
journalists and PR practitioners perceive each other, while it raises problems in the 
conceptual definition of what journalism and public relations should be and do, discussing the 
extent to which education really influences their identity (de)construction (Aguirre, 1998; 
Glasser, 2006; Tumber, 2005). However, thus far there exists somewhat of a void in Latin 
American communication research to go in depth on this topic, since most research has been 
only concerned with structural and descriptive aspects of the job market. 
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3. Public relations and journalism education in Chile 
Specialized higher education is an important entry requirement in both public relations and 
journalism in Chile, with 90 per cent of those working in both professional fields having 
studied a university program related to communication (Mellado et al, 2010). University 
education in journalism has a relatively long history. After the birth of journalism schools in 
the country in 1953, these began to merge into more general communication departments, 
because of the establishment of the International Center for Higher Education of Journalism 
in Latin America (Ciespal) in the early 1960s (Marques de Melo, 1998; Mellado, 2010). 
Ciespal had a strong influence on the development of the field, through the concept of a 
“polyvalent communicator”1. Gradually, studies of public relations, as well as organizational 
and strategic communication were incorporated into the journalism curriculum. Up until the 
end of the 1970s, public relations was not considered a professional activity in Chile on its 
own, but rather as specific courses that the new “polyvalent communicator” should study. 
The professional practice of public relations was conducted by former journalists or those 
who had studied journalism, while under the social conception, the work of those who called 
themselves public relations practitioners was only associated with event planning and 
propaganda (Herrera, 2010). In the 1980s, during the Pinochet regime, public relations began 
to be taught in professional centers as a two year technical program, yet this did little to raise 
the fields profile. Journalism graduates were still preferred for PR jobs, as the formal 
requirement of five years of university education simply gave them more legitimacy in the 
eyes of employers (Ferrari, 2009).  
Separate university public relations programs started very late in Chile, only with the 
return to democracy in the 1990s. However, while today seven local universities offer public 
relations as an undergraduate program, there is still a widely held view that does not accept 
PR as an individual activity. Ferrari (2009) argues that the distinctive characteristics of public 
relations as a separate professional practice are still not considered as a strategic activity by 
executives, rather, they believe that media efficiency is capable of solving organizational 
crises or problems with their audiences. Empirical data obtained during the past two decades 
show that employers mostly associate public relations with the function of media relations 
(Mellado, Salinas and Barría, 2010). By the end of 2009, more than 80 per cent of those who 
worked in public relations were professional journalists, 70 per cent of whom were in upper 
level positions (Mellado et al, 2010). 
The actions taken by the journalism schools support this trend. The majority of the 50 
existing journalism and mass communication university programs in Chile continue to 
declare, as part of their graduate profile, the education of a polyvalent communicator who is 
capable of working in both areas
2
. In fact, 35 per cent of those who study journalism and 
mass communication in universities end up working in PR (Mellado et al, 2010). Yet, the 
curricula of most journalism programs tend to prioritize the development of skills associated 
with mass media production, with less than 10 per cent specifically related to public relations 
(González, 2011). Moreover, less than 10 per cent of educators in those schools come from 
the public relations field, and less than 40 per cent have experience working as PR 
practitioners in organizations (Mellado et al, 2011). Thus, this study addresses the following 
questions: How do Chilean journalists and PR practitioners view their media source reporter 
relationship, and how they evaluate their professional identity? Which impact do the 
professional and educational socialization have on their identity and views of each other?  
 
4. Methods 
4.1 Research design and sampling 
The data reported in this paper comes from a Web based survey of journalists and public 
relations practitioners conducted in the most important cities of the Antofagasta, Bíobio, 
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Araucanía, and Metropolitana regions in Chile. These territorial zones represent the north, 
center, and south of the country, as well as 70 per cent of the nation’s population. The survey 
was part of a wider national research project, the purpose of which was to identify and 
understand the different professional, organizational and territorial cultures of the public 
communication field.  
A PR practitioner was considered as someone who works for an organization, 
planning communications and disseminating information that receives media attention 
(Mellado et al, 2010). People working for in house corporate communication departments at 
any industrial, service, or private companies, local or national government, parliament, armed 
forces, NGOs, corporations, associations, unions, churches, universities, schools, mass media, 
as well as those working for independent communication/public relations agencies were 
included.  
A journalist was considered someone who has “editorial responsibility for the 
preparation or transmission of news stories or other information... rather than those who 
created fiction, drama, art, or other media content” (Weaver and Wilhoit, 1986: 168). People 
working for “hard news”, as well as “soft news” beats for any daily and weekly newspapers, 
news magazines, radio stations, television channels, newswires and professional online media 
were considered. The sampling population comprised fulltime and partime journalists and PR 
practitioners. The only requirement respondents needed to meet was that they considered 
journalism or public relations as their main professional activity. 
 
4.2. Data Collection 
The questionnaire was distributed to the entire population of journalists (N=1,979) and public 
relations practitioners (N=1,630) in Chile. The email addresses, as well as the population’s 
basic parameters, were available because of the first census of Chilean journalists, PR 
practitioners, and journalism educators carried out between August 2008 and April 2009, as 
part of the larger project to which this study belongs.  
The online survey was carried out during a 5 week period in November and December 
of 2009. The survey link was sent to each subject’s email, asking them to respond to the 
questionnaire at the time of their convenience by using any computer with Internet access. 
Before beginning with the questions, the survey’s instructions established that in the case of 
having more than one job, participants should answer in consideration of their most important 
workplace. In this way, the response rate could be monitored through the census database, 
decreasing bias and resulting in more representative information. After four follow up email 
reminders, a total of 570 usable surveys were completed among journalists, yielding a 
response rate of 29 per cent. In the case of PR practitioners, the response rate was 35.4 per 
cent, corresponding to 577 usable surveys. 
With the objective of controlling nonresponse error for both professional groups, 
sociodemographic and work related variables (including sex, age, level of education, 
educational background, place of residence, media type, and fulltime/partime contract) were 
checked against the results of the census. According to the analysis, in both cases (journalists 
and PR practitioners) respondents and nonrespondents were quite homogeneous. In the case 
of the journalists, there are no significant differences between the groups in terms of gender, 
education level, educational background, media type, or fulltime/partime positions. The age 
variable presented significant differences between the sample and the population, but only in 
the 31-35 age group (Kolmogorov Smirnov Test=.108; p<.01). Another significant difference 
was observed in the sample’s geographic distribution (2=15.5; p<.001). Although the 
representation of journalists from Santiago was almost perfect, the Bíobio and Araucania 
regions ended up being slightly overrepresented, while the Antofagasta Region was 
underrepresented. During the analysis, the totals from the three provincial regions were 
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combined, as no significant differences were observed between them in terms of the survey’s 
main results. In the case of PR practitioners, the only significant differences were found in 
relation to age and job status, with 35 year old respondents underrepresented (Kolmogorov 
Smirnov Test
 
=.06; p=.04) and fulltime professionals overrepresented (2=24.42; p=.001). 
 
4.3. Measurement 
The measurements linked to how journalists and PR practitioners evaluate their media 
relationship were similar to those used in Shaw and White’s (2004) questionnaire. 
Specifically, four of the seven items of their original scale were borrowed and adapted here. 
We asked participants to rank each statement on a 5 point scale, where one corresponded to 
“not at all”, and five corresponded to “to a great extent”. In order to estimate overall 
perceptions of media relations, the four items were then converted to a one dimensional scale 
(α=.72; M=3.24; SD=.791). The scale of the second item was later reversed in order to make 
consistent interpretations, resulting in higher values indicating stronger agreement. 
To measure the two groups’ professional identities, four items were designed on the 
basis of an extensive review of literature, using the same 5 point scale (one corresponded to 
“not at all”, and five corresponded to “to a great extent”). Journalists and PR practitioners 
were also asked whether they had an educational background in journalism, as well as other 
questions relating to sociodemographics characteristics and work conditions (see Table 1).  
 
-- Table 1 around here -- 
 
5. Results and discussion 
The modeling of professional identities and perceptions of media relations among PR 
practitioners and journalists was carried out through analysis of variance and covariance. For 
each dependent variable, we designed a 2x2 between subjects factorial model, stratified 
according to professional practice and educational background. These analyses were then 
adjusted for sociodemographic and work related variables that generated significant 
differences in the distribution of the groups. Specifically, age, sex, place of residence, 
previous work experience, years of professional experience, level of education (with or 
without graduate studies), job satisfaction, and salary were introduced into the model as 
possible covariates.  
Because of the unequal group sizes when comparing journalists’ and public relations 
practitioners’ educational backgrounds, we also generated random subsamples within the two 
bigger groups – journalists and public relations practitioners with journalism education – in 
order to control the effect that group sizes could have on the results. This procedure was 
performed twice for every analysis, and no differences were found in the significance and 
direction of the findings that we present here.  
 
5.1. Views about media relations  
As we discussed in the first sections of this article, two dominant influences on Chilean 
journalists’ and PR practitioners’ views could be the extent to which they received a 
journalism education, as well as their field of practice. In terms of relations with each other, 
the analysis of variance revealed significant differences between journalists and PR 
practitioners’ views (F=160.550, d.f. =1; p =.000), as well as between professionals with and 
without journalism education (F=19.924, d.f.=1; p=.000) (see Table 2).  
 
-- Table 2 around here -- 
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Likewise, the data reveal a significant interaction term between both factors (F=17.525, 
d.f.=1; p=.034). The size of the effect was somewhat important between journalists and 
public relations practitioners (η2=.138), while only minor between communication 
professionals with and without journalism education background (η2=.012) and for the 
interaction term (η2=.010). The interaction indicates that the effect of working as a PR 
practitioner or as a journalist is much stronger among those who studied journalism 
(journalists: M=2.85, SD=.680; practitioners: M= 3.70, SD=.647), than those who did not 
(journalists: M=2.71, SD=.719; practitioners: M= 3.30, SD=.702). Further, the effect of 
educational background is much stronger in the case of PR practitioners (with journalism 
education: M= 3.70, SD=.647; without: M= 3.30, SD=.702) than journalists (with journalism 
education: M=2.85, SD=.780; without: M=2.61, SD=.719).  
In spite of this, the effects of working as a journalist or PR practitioner hold true at 
both levels of educational background, while the effect of educational background holds true 
for both journalists and PR practitioners, which justifies looking at its main effects. First, we 
can discern some important differences between journalists and PR practitioners, which are 
reminiscent of evidence provided by studies elsewhere (see, for instance, Shin and Cameron, 
2004; Stegall and Sanders, 1986). According to the data, journalists’ views of their 
relationships with PR practitioners tend to be negative, substantially differing from the 
attitudes held by the latter. Looking at each questionnaire item separately, all differences 
were significant at p<.001.  
We also found that PR practitioners and journalists with no educational background in 
journalism have a more negative perception of their relationship than those who received a 
journalism education. Arguably, those who study journalism know that at some point in their 
professional career they could be working in PR, and might thus be less inclined to criticize 
the quality of PR practitioners’ work. In turn, PR practitioners who received a journalism 
education tend to characterize more positively both their relationship with journalists and the 
work they do. The differences on all items were significant at p<.001, except the item “The 
abundance of information provided by the public relations practitioners has improved the 
quality of the informative product” (see Table 2). 
When correcting for socio-demographic and work related variables, the analysis of 
covariance shows that gender (F=12.394, d.f.=1, p=.001) turned out to be significant for the 
model. Women (M=3.40, SD=.786) have a more positive view of the relationship than men 
(M=3.08, SD=.760), although the effect is nonsubstantial (η2=.005). Once the gender 
influence was controlled, the difference between journalists and public relations practitioners 
was still significant at p<.001 and the effect size was important at η2=.113. Further, 
educational background, as well as interaction among the variables, were still significant at 
p<.001 and p<.05, respectively, while the effect size for both factors remains smalls, giving 
greater support to the supremacy of professional socialization over the influence of education. 
 
5.2. Professional Identity 
PR practitioners and journalists alike tend to see the professional roles of both groups as 
different. Nevertheless, the analysis of variance revealed that journalists agree significantly 
more than PR practitioners with that idea, although the effect size is only moderate 
(F=100.385, d.f.=1, p=.000, η2=.082). The professionals’ educational background, 
meanwhile, is not a significant factor (Table 3).  
 
-- Table 3 around here -- 
 
Table 3 also shows that while the perception that “journalists and public relations 
practitioners do not share the same professional roles” is ranked highest in communication 
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professionals with journalism education, it is almost equally as high in those who do not. 
Meanwhile, the effect of working as a journalist or PR practitioner is not moderated by 
whether or not one has studied journalism in this regard. The analysis of covariance shows 
that age is a significant aspect (F=13.506; d.f.=1; p=.019). Younger journalists and PR 
practitioners tend to feel less different from each other, although the effect is rather 
nonsubstantial (η2=.007). Once the age influence was controlled, the differences between 
journalists and public relations remain at p<.05, while the effect size drops to η2=.072. 
Regarding perceived differences on professional values, the analysis of variance again 
shows significant differences among journalists and PR practitioners (F=62.514; d.f.=1; 
p=.000) with an effect size at η2= .060. According to educational background, meanwhile, 
there are no significant differences, or important interaction effects among the variables. 
Although both groups do not perceive their professional values differently, as opposed to 
their professional roles, again it is PR practitioners who feel closer to journalists than the 
converse. When controlling for sociodemographic and work related variables, the analysis of 
covariance shows that none of them were significant for the model.  
We found similar results when analyzing whether journalists and PR practitioners 
perceive themselves as a part of the same professional community. Descriptive data indicate 
that both groups do not restrict the journalism profession only to those who work in the mass 
media. They have a broad vision of what journalism means, and, above all, how various 
professional activities fit inside it. Nevertheless, the analysis of variance indicates that 
working as a journalist or PR practitioner has a main effect on the extent to which 
respondents defend this conception. Between communication professionals with or without 
journalism education, however, there are no significant differences, nor important effects of 
interaction between the variables. 
 While the mean scores of journalists and PR practitioners tend to be in similar 
directions, the results show that regardless of whether they had studied journalism, journalists 
maintain a stronger sense of professional identity, whereas PR practitioners have a more fluid 
and hybrid identity. As observed in Table 3, the idea that “those who have not worked in 
media are not journalists” is rejected more by the PR practitioners than the journalists. 
Similarly, practitioners reject to a greater extent the idea that “if a news media worker moves 
into the area of public relations, they lose their standing as a journalist”. In both cases the 
differences were highly significant at p<.001, but the effect sizes were small (F=41.766, 
d.f.=1, η2=.033 and F=60.211, d.f.=1, η2=.055, respectively).  
This finding is in line with Ferrari’s (2009) suggestion that PR has a lack of identity 
and is not seen as a significantly different activity from journalism in the Latin American 
context. In the case of Chile, a possible explanation here may be the relative lack of academic 
and theoretical development of PR as a professional activity, as well as the fact that Chilean 
PR employers are more interested in hiring professionals with expertise in media relations 
and journalism, rather than developing communication strategies. This may cause PR 
practitioners to feel similar to journalists.  
The fact that journalists and PR practitioners’ views of their professional identities do 
not seem to be related to their educational background may be due to a variety of factors. On 
the one hand, universities may not be generating a professional identity among students, but 
are merely contributing to the development of skills and knowledge necessary for entering 
the workforce. On the other hand, any identity that may be generated at university may be 
overridden by the professional socialization process once journalists and PR practitioners 
enter the workforce.  
The analysis of covariance again shows the importance of age in the perception of 
their professional identity. Younger professionals were less likely to support the idea that 
those who have never worked in media are not journalists (F=19.459; d.f.=1; p=.000), and 
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those who change jobs from a media outlet to a company or PR agency lose their journalistic 
standing (F=13.431; d.f.=1; p=.000). However, the effect size is again very small, pointing to 
a negligible influence of this factor overall (η2=.005 and η2=.003, respectively). Once the 
model is corrected for age, the differences between journalists and PR practitioners are still 
significant, and the effect sizes for each one of the measures remain small (η2=.030 and 
η2=.048), which reflects the general consensus that exists between both groups. 
 
6. Summary 
This examination of Chilean journalists and PR practitioners’ views has provided a number 
of important insights for studying the two fields, allowing us to shed new light on the ways in 
which educational background and professional socialization can shape professional views 
and identities. The historical development and social understanding of public communication 
has been different in Latin America from the one that occurred in North America and Europe. 
Thus, a number of important findings have been observed which can be traced to these 
differences. First, despite the important presence that journalism education has in both fields, 
the differences we found show that subjects’ professional circumstances shape their attitudes 
and perceptions. In fact, the results point to the importance of professional socialization over 
educational backgrounds. While socialization process matters in all our measures, educational 
background only matters (albeit weakly) in journalists’ and PR practitioners’ views on media 
relations, but not in their professional identities.  
Another interesting finding is that sociodemographic and work related variables are 
not significant influences in journalists’ and PR practitioners’ professional identities or their 
views about media relations, with only sex and age linked to some differences. The analysis 
of covariance has shown that while female journalists and PR practitioners have a more 
positive view of their professional relationships, younger journalists and PR practitioners are 
more likely to believe they belong to the same group of professionals. However, in both cases 
the effect sizes were very small. 
Second, this study shows that the perception which journalists and PR practitioners 
have of their relationships with one another does not necessarily define their perceptions of 
journalism and PR as a profession. In fact, the general results indicate that behind their 
specific positions in the media relationship, Chilean journalists and PR practitioners share 
more similarities than differences. Although journalists distance themselves more from PR 
practitioners, both groups tend to feel they are part of the same professional community. One 
possible explanation is the role that PR practitioners play in Chile, which sees them as merely 
responsible for media relations. In this sense, we can say that there are no fundamental 
differences between the two groups, and that the distinction they make is more instrumental 
than profound. While some authors have detected a similar pattern in term of media relations 
and professional roles (Curtin, 1999; Neijens and Smit, 2006), our study also shows a 
blurring of the division between journalism and public relation in regard to professional 
identity. 
 Of course, this situation entails important theoretical and professional implications, 
especially in terms of ethics, and significant consequences on levels of professionalization for 
both activities, as authors such as Deuze (2001, 2005), Ferrari (2009) and Salter (2005) have 
suggested. The chameleonic capacity that both occupational groups seem to have overall, 
generates important conflict in the practice of both PR as a strategic tool for organizations, 
and journalism as a profession committed to public service and independence. . 
This reflection does not deny the need for opportunities for a more cooperative 
relationship between both occupational groups, but it does reveal that the reconceptualization 
of the field, and especially how academia, employers and society are able to differentiate 
between both professions, is a fundamental topic that should be readdressed crossnationally. 
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As Zelizer (2011) has argued, the somewhat narrow foci of various strands of journalism 
research have resulted in normative definitions of journalism rather than perhaps 
conceptualizations based on the very diverse and broad applications of journalism around the 
world. 
There are, however, important limitations to this study that need to be pointed out. 
Although the objective here was to contrast the relative importance of professional practice 
and socialization with educational background, we were unable to determine whether 
professonal identities may have been formed during time at university, only to have changed 
once the professionals were working. More work is needed to examine this aspect, for 
example by studying graduating students’ views and then comparing them with established 
professionals. Further, more research in other Latin American countries is necessary in order 
to ascertain whether the impact of historical development and social understanding can also 
be found in other coutries on the continent. 
Meanwhile, even though we demonstrated that the effect that professional practice or 
socialization plays on communication professionals was stronger than educational 
background, there is a large amount of unaccounted variance for the predicting variables not 
explained by those factors. Further, while the study aimed to check the influence of various 
covariables, a problem with the use of ANCOVA is that there is no way of considering all 
possible confounds. In order to examine this aspect further, comparative studies as well as 
multilevel analyses that include organizational, cultural and country level factors, as well as 
individual variables not considered in this study are needed. 
 
Notes 
1. The term refers to a professional who is able to perform either activity within the cultural 
industry. 
2. Today, this is seen as validated by the professional title (journalists) and academic degree 
(social communicator) given to Chilean students. 
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Table 1 
Basic Characteristics of the Sample  
 
Journalists 
 
(n=570) 
Public 
Relations 
practitioners 
(n=577) 
Communication 
professionals with 
journalism 
education 
(n=998) 
Communication 
professionals 
without 
journalism 
education 
(n=149) 
Sex (female) 38.1% 59.8% 51.8% 30.3% 
Age (average) 35.2 36.6 35.4 39.2 
Place of Residence (capital) 74.7% 64.6% 71.3% 59.5% 
Years of education (average) 16 16.5 16.4 15 
Professional experience (less than 10 
years) 
64.9% 76.9% 72.7% 58.8% 
Salary (less than 2,000 dollars) 70.8% 58.6% 63.9% 68.9% 
Has more than one job (yes) 33.7% 31.5% 31.1% 42.2% 
Previous work experience as 
journalists (yes) 
--- 52.3% 48.7% 56.8 
Previous work experience as public 
relations (yes) 
19.8% ---- 51.3% 43.2 
 
 
Table 2 
Views about media relations 
 Journalists 
Public 
Relations 
practitioners 
Communication 
professional with 
journalism 
education 
Communication 
professional 
without 
journalism 
education 
 Mean 
a
 SD Mean 
a
 SD Mean 
a
 SD Mean 
a
 SD 
Public relations practitioners and 
journalists are allies in the 
dissemination of information 
2.85 1.03 3.41 1.09 3.17 1.08 2.83 1.17 
The work of communication 
departments and public relation 
practitioners threatens the legitimacy 
of an independent press 
2.51 1.19 1.72 .982 2.05 1.13 2.56 1.29 
The abundance of information 
provided by the public relations 
practitioners has improved the quality 
of the news product 
2.57 .992 3.30 1.03 2.95 1.08 2.80 1.04 
The information provided by public 
relations practitioners is produced with 
the same journalistic rigor as the 
media 
2.41 1.01 3.64 1.09 3.06 1.23 2.76 1.08 
Notes: 
a
 Scale ranges from 1 = “not at all”  to 5 = “to a great extent” 
 
 
Table 3 
Professional identity  
 Journalists 
Public 
Relations 
Communication 
professional with 
Communication 
professional 
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practitioners journalism 
education  
without 
journalism 
education  
 Mean 
a
 SD Mean 
a
 SD Mean 
a
 SD Mean 
a
 SD 
The journalists’ and public relations 
practitioners’ professional roles are 
completely different 
3.72 1.03 3.40 1.09 3.58 1.06 3.48 1.17 
The journalists’ system of professional 
values is very different from that of 
public relations practitioners.  
2.92 1.17 2.55 1.19 2.94 1.20 2.92 1.22 
A journalist who has never worked in 
the mass media loses their standing as 
a journalist  
2.52 1.32 2.10 1.23 2.35 1.30 2.39 1.32 
A mass media journalist who changes 
jobs to work in public relations loses 
their standing as a journalist  
1.72 1.09 1.28 .667 1.52 .909 1.72 1.15 
Notes: 
a
 Scale ranges from 1 = “not at all”  to 5 = “to a great extent” 
 
 
